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HAPPY NEW YEAR

Can‘t believe that time went  year | am a little

so quick. Thanks to everyone more organized about
that attended the Christmas  start dates etc. Probably

BBQ. We thoroughly en- because of the time we
Joyed the day (and night) will need in the run up to
and it was a great way to Easter for Harris, Pegasus
finish off the year. and SITEs.

We enjoyed camping with  welcome to Hayley and

my sister and her family at  mike’s beautiful baby boy
Glentunnel. We have never Laughlan. Yippee.

camped at New Years before
and only just saw midnight
through—maybe the two
nights before took there toll!  Lady is looking very

Only to be out done by our  chunky so watch out Feb-
Uncle who text at 2.30am ruary!

and our parents who text at
3.45am from Picton—maybe
it was warmer up therellll

Also welcome to foal
“Alfie” by Vanessa’'s mare.

Thanks to all those who
have already paid their
subs for this year.

Well, starting to prepare to
go to Boot Camp on the 20th
now and unlike this time last ~ Vicky

Take care and safe riding.

RIDING DATES

Clinic one
Sat 30 Jan 1 Marilyn
Natural Horsemanship Clinic 2 Maggie
With Kim Wood in Weedons 3 Caroline
Ross Road, West Melton.
4 Sandra
First clinic 9—11am.
irst clini m 5 Heath
Lunch L
Clinic two
Second clini
econd clinic l Vicky
12 -2pm
P 2 Maxine
Cost $50
S 3 Lynda
Please let me know if you
would like to be squeezed in. 4 Kathy
or you can't make it. 5 Karen/Chloe

Audit welcome.
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All the great things are
simple, and many can be

@ | expressed in a single word:
freedom, justice, honor,
duty, mercy, hope.

Winston Churchill

Saturday 13 February
West Melton Ride

Ride out With Sandra and Heath. Please
bring lunch to share and a drink.

Springston PC Grounds available for
practice

February

Wed 3 6pm

Wed 10 6pm

Wed 17 6pm  Sat20 10am

Wed 24 6pm  Sat 27 10am

March

Wed 3 6pm Sat6 10am-

Wed 10 6pm

Wed 17 6pm  Sat20 10am-
Wed 24 6pm  Sat27 10am-
Wed 31 6pm Last practice!lllllll

It would be impractical to expect to
make it to all the practices but the more
you can come to the better for your
team. :)

If you are not in a team come down
anyway for ride and lunch on the Satur-
days if you are free.

The ground fee is $5 per rider.

Club points awarded for Feb 27th,
March 6th, 20th and April 2nd which is
the Harris, Pegasus day.
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SITES 2010

After much deliberation | think we
have finally the teams up for this
year. Nothing is set in concrete
and life does sometimes throw
things into the mix but we need to
make a start so as not to rush eve-
ryone. Also we need at least one
more person to ride Harris that
doesn't want to do Pegasus to
make up the final team. So.......

Saturday
Harris/Pegasus Team 1

Jacqueline P 70cm

Karen K 50cm
Heath K 50cm
Maggie T 50c Captain

Harris/Pegasus Team 2

Lynda P 50cm

Julie K 70cm

Vanessa K 50cm

Marilyn T 50cm  Captain
Harris Team

Sandra K

Maxine K

.............. TorP

............... TorP

Saturday Night Dinner at 6.30pm  tha

Sunday

SITE Team 1
Heath
Sandra
Jacqueline
Marilyn Captain
Vanessa

Room for one more

SITE Team 2
Maxine
Vicky

Kathy
Maggie Captain
Lynda

Karen

Uniform

I have one size 14 top left. One
large patch for vest and one small
one for sweatshirt.

Please contact me soon as possible
if you need more uniform as we
will have to put an embroidery
order in to Susan pronto!

Harris Tests

Kindy  0:1 and 0:2
Training 0:4 and 1:1
Prelim 1:4 and 1:5
Novice 2:2 and 25

NZEF 2007 tests

SPRC

Finally!

Five Phases of SITE

Riding Club Mount Equitation and
Unity

Teams Inspection/Turnout

Quadrille

(team to choreograph)

Team Games—timed

Medical arm Band for Jumping

NZRC Badges must be worn

We will all have to have uniform

The same blankets (same as last time)

Same jods (we will work out a good deal with
Michelle)
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INSIDE STORY

This story can fit 150-200 words.

One benefit of using your newsletter
as a promotional tool is that you can
reuse content from other marketing
materials, such as press releases, mar-
ket studies, and reports.

While your main goal of distributing a
newsletter might be to sell your prod-
uct or service, the key to a successful
newsletter is making it useful to your
readers.

A great way to add useful content to
your newsletter is to develop and write
your own articles, or include a calen-
dar of upcoming events or a special
offer that promotes a new product.

You can also research articles or find
“filler” articles by accessing the World
Wide Web. You can write about a vari-

HEADLINE

ety of topics but try to keep your arti-
cles short.

Much of the content you put in your
newsletter can also be used for your
Web site. Microsoft Publisher offers a

PAGE 3

simple way to convert your newsletter
to a Web publication. So, when you're
finished writing your newsletter, con-
vert it to a Web site and post it.

Caption describing picture or graphic.

INSIDE STORY HEADLINE

This story can fit 100-150 words.

The subject matter that appears in
newsletters is virtually endless. You can
include stories that focus on current
technologies or innovations in your
field.

You may also
want to note
business or eco-
nomic trends, or
make predic-
tions for your
customers or
clients.

here.”

“To catch the reader's attention, place an

interesting sentence or quotefrom the StOI)/

If the newsletter is distributed inter-

nally, you might comment upon new

procedures or improvements to the

business. Sales figures or earnings will

show how your business is growing.

Some newsletters include a column
that is updated
every issue, for in-
stance, an advice
column, a book

editorial. You can
also profile new
employees or top

INSIDE STORY HEADLINE

This story can fit 75-125 words.

Selecting pictures or graphics is an
important part of adding content to
your newsletter.

Think about your article and ask your-
self if the picture supports or enhances
the message you're trying to convey.
Avoid selecting images that appear to
be out of context.

Microsoft Publisher includes thousands

of clip art images from
which you can choose
and import into your
newsletter. There are also
several tools you can use
to draw shapes and sym-
bols.

~

-

Once you have chosen
an image, place it close
to the article. Be sure to

place the caption of the graphic.

— N\

“

customers or vendors.

review, a letter from
the president, or an

image near the image.

~>

<
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Caption describing picture or
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Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

Your business tag line here.

We're on the Webl!

example.microsoft.c
om

A

Organization

This would be a good place to insert a short paragraph
about your organization. It might include the purpose of
the organization, its mission, founding date, and a brief
history. You could also include a brief list of the types of

products, services, or programs your organization offers,

the geographic area covered (for example, western U.S.

or European markets), and a profile of the types of cus-

tomers or members served.

It would also be usqful to include a contact namefor

readers who want more information about the organiza-

tion.

BACK PAGE STORY HEADLINE

This story can fit 175-225 words.

If your newsletter is folded and mailed,
this story will appear on the back. So,
it's a good idea to make it easy to read
at a glance.

A question and answer session is a
good way to quickly capture the atten-
tion of readers. You can either compile
questions that you've received since
the last edition or you can summarize
some generic questions that are fre-
quently asked about your organiza-
tion.

A listing of names and titles of manag-
ers in your organization is a good way
to give your newsletter a personal
touch. If your organization is small,
you may want to list the names of all
employees.

If you have any prices of standard
products or services, you can include a
listing of those here. You may want to

refer your readers to any other forms
of communication that you've created
for your organization.

You can also use this space to remind
readers to mark their calendars for a
regular event, such as a breakfast

meeting for vendors every third Tues-
day of the month, or a biannual char-
ity auction.

If space is available, this is a good place
to insert a clip art image or some other
graphic.

Caption describing picture or graphic.



